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WHO ARE WE?

We, at the Rotaract Club of SSCBS, represent the
International Social Service Chapter of Rotaract, which is the
youth-driven wing of Rotary International. As a collective of
students, we've united with a shared goal of addressing
some of the nation’'s most critical challenges.

With a deep belief in the need for genuine and immediate
action, we strive to make a meaningful difference in society.

"When purpose meets profit, entrepreneurship becomes a force
for good — driving change, uplifting communities, and leaving
behind a legacy far greater than wealth alone."
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PRESIDENT'S NOTE

Dear Members,

| am pleased to present our bi-annual
report, showcasing our society's
remarkable achievements and progress
over the past year. Serving as President
has been an incredible honor, and | am
grateful for your unwavering support.
Our members' dedication and
enthusiasm have created a
collaborative, learning-focused
environment that has fueled our
success as a community.

In the past year, we organized impactful events such as the period
pain simulator, field visits to NGOs and slums, and conducted drives
and sessions in schools and colleges. These initiatives enriched our
knowledge and sparked meaningful discussions on important topics.

| want to express my gratitude to the Core and Organizing Committee
members for their hard work and dedication. With the guidance and
support of our Advisory members, they have played a vital role in
ensuring the smooth execution of our daily tasks. Thank you all for
your unwavering support and belief in Rotaract's vision. It is an honor
to serve as your President, and | wish you all the best for another year
of growth, collaboration, and impact.

Warm regards,
Manav Bhola
President, Rotaract SSCBS

"Engaging in social service enables you to evolve into humerous
empowering iterations of yourself, each dedicated to making a
profound and lasting impact on the world."
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OUR
ACHIEVEMENTS

At Rotaract SSCBS, we believe meaningful
impact begins with initiative and is
strengthened through action. Through
verticals like Srijan and Kamakhya, our
members actively participate in national-level
business plan competitions, presenting
innovative solutions that address real-world
challenges. With finalist positions in 15+
competitions, our efforts towards innovation
and social impact have earned consistent
recognition. Notable achievements include:

e District Gold Citation, 2026

o Best President, Zone 2, 2026

e Best Project under Club Services, 2026

e 1t Position - IIC PitchTank, Delhi
Technological University

e T°* Position - Vision a Valeur, Ramjas
College

e T** Position - Beyond Unicorns, Sri
Venkateshwara College

o 3" Position - Nation of Innovation,
Management Development Institute,
Gurgaon

o 3" Position - ASCEND, Shri Ram College
of Commerce

These accomplishments stand as a
testament to the creativity, dedication, and
problem-solving mindset of our members —
transforming ideas into impactful, award-
winning solutions that drive meaningful
change.
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WHAT IS KAMAKHYA?

Project Kamakhya aims to
break the stigma 48
surrounding menstruation EEE
and effectively encourage
conversations that go
beyond viewing it as
merely a biological
process. The project
works towards making
menstruation safer and
more sustainable by reducing menstrual waste and improving access to
menstrual hygiene products for women who lack them. Through sensitisation
initiatives and resource distribution, it also seeks to empower women with the
awareness, dignity, and confidence they deserve.

B IMPACT
2+ GENERATED

Kamakhya has played a significant role
in promoting menstrual health awareness
and breaking period stigma through 26+
sessions, outreach drives, and
sensitization =~ campaigns  conducted
across schools, NGOs, clubs, and slum
communities, impacting over 56,000
individuals. Through 140+ hours of
educational content, pad distribution
drives, and innovative initiatives such as
PPS sessions, the project has fostered
conversations around menstrual hygiene
and sustainability while strengthening
community engagement.
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A PERIOD OF
SUSTAINABILITY.

SESSIONS AND VISITS

Sensitisation sessions on menstrual hygiene
and sustainable pad usage were conducted
in NGOs, including NSSS Foundation and
Womenite NGO, and the Madrasi Slum for
conducting sessions and raising awareness.

PARTICIPATION IN BPLANS

We participated and secured wins in B-Plan
competitions at colleges such as SRCC and
Ramjas.

MENSTRUAL HEALTH AND
SUSTAINABILITY PRIMER

The team also worked extensively on
developing a comprehensive industry
primer on menstrual health and hygiene.
The report explored menstrual awareness,
sustainability ~ challenges, government
initiatives, and the need for reusable
menstrual products.

PERIOD PAIN SIMULATOR

We conducted simulator sessions in over 5
colleges including SSCBS, LSR, and
SGGSCC, allowing participants to
experience period pain and encouraging
empathy.

PAD PROTOTYPING

We tested multiple combinations of pad
layers to identify the most effective
materials. The next step involves lab testing
and refining the product for market
deployment.
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ABOUT SRIJAN §

Project Srijan focuses on promoting
responsible e-waste management by
raising awareness about safe disposal
and recycling practices. It aims to
bridge the gap between the formal and
informal sectors while encouraging
individuals to adopt more sustainable
ways of managing electronic waste.
Through collection drives, awareness
campaigns, and community outreach
initiatives, the project seeks to
minimise the environmental and social
risks associated with improper e-waste
disposal.

IMPACT
GENERATED

Srijan has made a substantial impact in
the field of e-waste management
through awareness sessions,
collection drives, research initiatives,
and collaborations with recyclers,
RWAs, schools, and NGOs, impacting
over 1,00,000 individuals. By
successfully diverting more than
7,300 kilograms of e-waste from
landfills and generating 280+ hours of
educational content, the initiative has
promoted responsible disposal
practices and contributed towards
saving an estimated 10.52 tonnes of
CO, emissions through formal
recycling and sustainable waste
management efforts.
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SCRAP THE
SCRAP

COMMUNITY OUTREACH AND RWA
ENGAGEMENT

To expand the impact of our e-waste
initiative, our team reached out to multiple
schools and colleges, and conducted visits
to multiple RWAs for potential
collaborations and awareness drives.

NATIONAL B-PLAN AND STARTUP
COMPETITIONS

Our team represented the project at
several prestigious national-level B-Plan
competitions, including MDI Gurgaon, Sri
Venkateshwara College, |[IM Rohtak, St.
Xavier's College Kolkata, and various
colleges In Delhi University achieving
podium finishes and national finalist
positions.

INDUSTRY REPORT ON WEEE

The team also undertook extensive
research to compile an industry report on
Waste Electrical and Electronic Equipment
(WEEE). The report aimed to provide
Insights into current e-waste management
practices, existing challenges, and
emerging opportunities within the sector,
while strengthening the project’s
knowledge base and future direction.

STRATEGIC EXPANSION AND
INNOVATION

The team actively explored various avenues
for expansion and growth to enhance the
project’'s long-term impact. These included
potential B2B partnerships with small
businesses, collaborations with local
electronics stores and cafés, and the
introduction of new operational models to
scale e-waste collection and awareness
efforts more effectively.
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ABOUT NOOR

Project Noor is a wellness-focused
social initiative that handcrafts
ecofriendly soy wax candles while
caring for the environment and the
people behind their creation. As
awareness grows about the harmful
effects of paraffin-based candles,
Noor offers a safer and more
sustainable alternative. Crafted from
plant-based soy wax, Noor candles
burn longer, produce minimal soot,
and release natural fragrances more
effectively. Every candle is a product
of sustainable sourcing and social
impact.

WHAT DO WE DO?

We produce our candles using
100% soy wax, reusable glass jars,
natural scents, and cotton wicks-all
selected for their minimal
environmental footprint. The
manufacturing process is simple
and replicable, making it ideal for
involving underprivileged women
and artisan groups. By buying
materials in bulk and connecting
with local vendors, we ensure
affordability while maintaining high
quality. Compared to commercially
available candles Noor candles are
costeffective yet premium in feel.
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LIGHTING LIVES

SMALL SCALE PRODUCTION

We began with small scale production after perfecting Noor's scent,
burn time, and aesthetic. Through focused feedback and local sampling,
we ensured our candles meet high standards at a fraction of market
prices-allowing for healthy margins without compromising accessibility
or quality.

SALES STRATEGY

Noor will reach customers through
college pop-ups, housing society
stalls, and online platforms like
Instagram and WhatsApp. We're
also exploring tie-ups with
Rotaract events and Local
vendors targeting audiences who
value mindful living and products
with purpose.

IMPACT

Noor has promoted sustainable and socially conscious consumption
through the production of biodegradable soy wax candles that offer an
eco-friendly alternative to paraffin-based products. By engaging local
artisans in the production process and generating fair-wage livelihood
opportunities, the initiative has directly and indirectly impacted over 300
individuals while reducing environmental harm and encouraging

mindful consumer choices through sustainable handcrafted products.
14
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WHAT IS NARIYAL ANNA?

Project Nariyal Anna focuses on
transforming coconut waste into functional
and marketable products, addressing
environmental concerns and economic
opportunities. The project aims to build a
scalable business model that supports local
artisans while reducing organic waste.

With strong potential for sustainability,
scalability, and alignment with circular
economy principles, Nariyal Anna balances
environmental responsibility with livelihood
generation. The project also encourages
conscious consumption by promoting eco-
friendly alternatives made from repurposed
natural materials.

HOW WE SOLVE THE PROBLEM

Large amounts of coconut waste from households, street vendors, and food
establishments are discarded daily, contributing to environmental waste
despite their reuse potential. Project Nariyal Anna addresses this issue by
transforming coconut waste into functional products that promote
sustainability and resource efficiency.

The project also explores innovative ways to repurpose natural waste into
practical alternatives with everyday utility.

Through this initiative, the project encourages waste reduction, supports local
livelihoods, and promotes eco-friendly alternatives rooted in circular economy
principles.
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HUSK TO HOPL

TARGET MARKET

Project Nariyal Anna primarily targets eco-conscious consumers,
sustainable lifestyle brands, and local handicraft businesses exploring
environmentally friendly product alternatives. The project also holds
potential in sectors such as home décor, packaging, utility products,
and gifting, where demand for sustainable materials continues to grow.

PROTOTYPE
DEVELOPMENT

The project is currently in its
prototype  development  stage,
where initial products are being
created using repurposed coconut
waste through experimental
methods. Different processing and
finishing techniques are being
tested to enhance durability and
product quality for future scalability.

PILOT TESTING

Initial prototypes developed under Project Nariyal Anna were tested
internally to evaluate their durability, finish, and product quality. Early
experimentation provided valuable insights into material handling and
the effectiveness of different preparation methods. The pilot testing
phase also helped the team understand practical challenges involved in
transforming coconut waste into functional and sustainable products
using small-scale production methods.
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WHAT IS FLEATHER?

Project Fleather is a sustainability-focused
initiative aimed at developing eco-friendly and
biodegradable alternatives to conventional
leather using organic waste materials such as
banana peels, banana stems, and discarded
flowers. The project explores innovative
methods of converting agricultural and floral
waste into flexible, leather-like sheets through
simple and accessible DIY production
techniques. By combining creativity,
sustainability, and  material innovation,
Fleather promotes the concept of circular
reuse and responsible consumption.

Currently in the prototype stage, Project
Fleather focuses on refining texture, flexibility,
durability, and finishing quality to develop a
sustainable material suitable for future
applications.

HOW WE SOLVE THE PROBLEM

Large quantities of biodegradable waste, such as flower remains from
temples and markets, along with banana peels and stems from food
vendors and agricultural sources, are discarded daily and often end up in
landfills. At the same time, the production of traditional leather and
synthetic leather contributes significantly to pollution, chemical waste,
and unsustainable manufacturing practices. Project Fleather addresses
both these concerns by transforming organic waste into useful and
environmentally responsible material alternatives.

Through this approach, Project Fleather encourages waste reduction,
promotes biodegradable alternatives, and spreads awareness about
sustainable product development and circular economy practices.




WHERE BIO-WASTE MEETS
MATERIAL INNOVATION

TARGET MARKET

Project Fleather primarily targets sustainable fashion brands, eco-
conscious consumers, handmade product businesses, and startups
exploring biodegradable material alternatives. The project also holds
potential for use in accessories, stationery, packaging, and lifestyle
products focused on sustainability and ethical production.

PROTOTYPE
DEVELOPMENT

The project is currently in its
prototype stage, where leather-like
sheets are being developed using
DIY methods involving banana and
flower waste. Different drying,
binding, and finishing techniques are
being tested to improve flexibility,
durability, and material quality for
future applications.

PILOT TESTING

Initial prototypes of Project Fleather were tested internally to observe
the texture, drying process, flexibility, and overall structure of the
material. Early experimentation provided valuable insights into material
consistency and the effectiveness of different preparation methods.
The testing process helped us understand the practical challenges
involved in developing plant-based leather alternatives using basic
resources and DIY methods.

20



.

EMERGING
PROJECT

PRO ECT |
ANUVARTAN



WHAT IS ANUVARTAN?

Project Anuvartan is a sustainability-driven
initiative  focused on  transforming
discarded and waste fabrics into
handcrafted cloth bookmarks. The name
Anuvartan  signifies  continuity  and
repetition, symbolising the cycle of reuse
and responsible consumption. Through this
project, we aim to reduce textile waste
while promoting creative upcycling and
eco-conscious living among students and
the community.

By converting unused cloth pieces into
meaningful and functional products, the
project encourages sustainable habits and
demonstrates how small innovations can
contribute to environmental responsibility.
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HOW WE SOLVE THE PROBLEM

Large quantities of fabric waste are discarded every day despite being
reusable and durable. Project Anuvartan addresses this issue by
collecting leftover cloth pieces and repurposing them into eco-friendly
bookmarks. The project involves sorting usable fabrics, designing
creative patterns, and handcrafting durable products that reduce textile
waste while promoting sustainability and responsible resource utilisation
among students and the community.

The initiative also spreads awareness about circular reuse and
demonstrates how small sustainable actions can create meaningful
environmental impact.
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CRAFTING SUSTAINABILITY,
ONE BOOKMARK AT A TIME

TARGET MARKET

Project Anuvartan primarily targets students, readers, stationery
enthusiasts, bookstores, and eco-conscious consumers who value
sustainable and handmade products. The initiative also appeals to
individuals and organisations looking for creative eco-friendly gifting
options.

FINISHING

The bookmarks are handcrafted
using carefully selected fabric
scraps and finished with neat
detailing to ensure durability and
aesthetic appeal. The project
follows minimal-waste presentation
methods to maintain its eco-
friendly and sustainable essence.

PILOT TESTING

Initial prototypes of Project Anuvartan were showcased among peers,
bookstore owners, and customers to gather practical feedback. The
responses highlighted appreciation for the sustainable concept and
creative design of the bookmarks. Valuable suggestions regarding
durability, finishing, and fabric selection were received during bookstore
visits. Based on this feedback, improvements were made to enhance
product quality, usability, and overall presentation.
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Hope Week 6.0

HOPE 6.0 - Helping Out People
. Hope 6.0 was a week-long initiative
dedicated to creating meaningful
social impact through service,
awareness, and community
engagement. Covering all seven areas
of focus, the Iinitiative brought
together projects centered on disease
prevention, maternal and child health,
environmental sustainability,
education, hygiene, peacebuilding,
community development, and career
guidance.

From conducting health webinars
reaching over 450 individuals and
organizing sanitary pad distribution
drives, to plantation initiatives, book
donations, hygiene awareness

about the . .
stock campaigns, and career counselling

sessions for underprivileged youth,
each day reflected a commitment
towards building a healthier, more
informed, and inclusive society.

Through interactive sessions,
grassroots outreach, and community-
driven activities, HOPE 6.0
successfully inspired empathy,
empowerment, and a sense of
collective responsibility among
members and beneficiaries alike.
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Hope Week 6.0

PROJECT AABHA

Project Aabha promoted preventive
healthcare awareness through health
webinars reaching over 450 individuals
during HOPE 6.0.

PROJECT SHRUSHTI

Project Shrushti focused on maternal
and child health through sanitary pad
distribution drives and awareness
sessions, positively impacting over 330
lives during HOPE 6.0.

PROJECT VASUDHA

Project Vasudha promoted
environmental sustainability through a
youth-led plantation drive,
encouraging greener practices and
environmental responsibility among
participants.

PROJECT KALAM

Project Kalam promoted basic
education and literacy through book
donations and interactive learning
activities, inspiring and supporting
young minds through accessible
educational resources.
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Hope Week 6.0

about the
stock
market?

PROJECT UNNATI

Project Unnati promoted economic
awareness through digital sessions
focused on financial literacy and
community empowerment.

PROJECT NIRA

Project Nira promoted awareness
about water, sanitation, and hygiene
through engaging activities that
educated children on the importance
of healthy and hygienic practices.

PROJECT SAANJH

Project Saanjh promoted peacebuilding
and conflict prevention through
informative virtual discussions that
encouraged dialogue, understanding,

and social harmony among
participants.
PROJECT DISHA

Project Disha provided career
guidance and counselling to over 200
underprivileged students across 4
areas, helping them explore
educational opportunities and future
career pathways.
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Valentine’s Week

PROJECT IMPRINTS

On Promise Day, Rotaractors took a quiet
pause from the rush of everyday life to
reflect on the people they aspire to become.
Through vibrant hand imprints and heartfelt
handwritten notes to their future selves,
members expressed their dreams, personal
goals, and promises they hope to honour in
the years ahead. Inspired by the warmth of
Rose Day and the sincerity of Propose Day,
the activity encouraged everyone to commit
not just to others, but also to their own
growth, kindness, and well-being. Each
imprint became a symbol of identity and
hope, while every promise carried the
intention of creating a brighter and more
meaningful tomorrow.

PROJECT JOYNEST

Teddy Day was celebrated with a
heartwarming visit to Pankh NGO, where
children expressed their imagination by
drawing cheerful teddy bears and sharing
stories behind them. Rotaractors spent the
day distributing chocolates, laughing
through playful activities, and creating
moments of warmth that reflected the joy of
Chocolate and Teddy Day together. The
celebration became more than just an
exchange of gifts, it was a reminder that
kindness and companionship are often the
sweetest gestures of all.
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Community Services

PROJECT RANGDE

Project RangDe aimed to transform the
learning environment at Seerohi NGO,
Samaypur Badli, through creativity and
community engagement. Members
painted vibrant designs on the walls,
turning the space into a more inspiring
and welcoming hub for children. The
initiative also included interactive
conversations and fun activities with
the children, making the experience
joyful and memorable while promoting
the spirit of COMMUNITY SERVICE
AND SOCIAL CONNECTION.

PROJECT LIFELINE

Project Lifeline aimed to spread
awareness about the importance of
voluntary blood donation and
encourage individuals to contribute
towards a life-saving cause through a
blood donation camp. The initiative
highlighted the critical need for blood
during medical emergencies and
promoted regular blood donation as a
civic responsibility towards community
well-being. Through the participation of
volunteers and donors, the project not
only facilitated immediate medical
support but also inspired individuals to
continue the noble practice of donating
blood under the theme DISEASE
PREVENTION AND TREATMENT.
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Community Services

PROJECT ECHOVOICES

Project EchoVoices aimed to provide a
platform for genuine voices from the
streets by engaging individuals from
diverse walks of life in meaningful
conversations. Through thought-
provoking questions about their lives,
values, and daily experiences, the
initiative highlighted inspiring stories of
hope, struggle, and aspirations. By
fostering EMPATHY AND COMMUNITY
CONNECTION through storytelling and
creative engagement, the project
amplified unheard perspectives and
encouraged meaningful conversations
both online and within the community.

PROJECT SHINEBRIGHT

Project Abhyas aimed to promote
INCLUSION AND COMMUNITY
ENGAGEMENT through a visit to
Abhyas Special School in Model Town.
Members interacted with the children
through joyful activities, games, dance,
and music, creating a positive and
memorable experience. The initiative
also focused on understanding the
school's needs and raising awareness
through meaningful interactions,
encouraging community support
towards  nurturing every child’'s
potential.




Community Services

PROJECT PAWS AND CARE

Project Paws and Care aimed to
promote animal welfare and responsible
care for street animals through dog
feeding and collaring drives while
encouraging compassion and
awareness within the community under
the theme ENVIRONMENT.

PROJECT YAMUNA

The Yamuna Cleaning Drive focused on
restoring the river's banks wherin the
volunteers gathered at the Ghats to
remove waste and safely dispose of
recyclables, while raising awareness
about pollution’s impact on ecosystems
and public health. The initiative fostered
hands-on care, encouraged responsible
waste practices, and strengthened local
commitment to preserving the Yamuna
under the theme ENVIRONMENT.

PROJECT NANHE KADAM

Project Nanhe Kadam aimed to
encourage early childhood learning and
creative development through
interactive activities, painting exercises,
nursery rhymes, and basic alphabet
learning sessions with children at Nipun
NGO under the theme BASIC
EDUCATION AND LITERACY.
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PROJECT RAKTSETU

Project RaktSetu aimed to promote
awareness about voluntary blood
donation and encourage individuals to
contribute towards a life-saving cause
through a blood donation drive. The
initiative also included a session on
thalassemia awareness to educate
participants about the condition and
highlight the importance of regular
blood donation. Through participation
from volunteers and medical
professionals, the project sought to
foster social responsibility under the
theme DISEASE PREVENTION AND
TREATMENT.

PROJECT VASTRASEWA

Project VastraSewa aimed to support
underprivileged communities through
the collection and distribution of
wearable clothing while encouraging a
culture of sharing, compassion, and
social responsibility. Through organised
donation drives, essential clothing items
were collected, sorted, and
redistributed to ensure dignity and
usability for the recipients. The activity
focused on addressing basic
community needs, promoting conscious
giving, and creating a meaningful social
impact under the theme ECONOMIC
AND COMMUNITY DEVELOPMENT.
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Professional Development

The club organized a series of Professional Development and Placement
Readiness sessions aimed at equipping members with essential creative,
technical, analytical, and career-oriented skills. Conducted under the
Professional Development Avenue, the initiative began with a Canva workshop
focused on design fundamentals and content creation, followed by a Diwali
post design assignment that encouraged creativity and practical application.
Members also attended training sessions on Excel, covering both basic and
advanced functions, along with sessions on PowerPoint and pitch deck
creation to develop effective presentation and business communication skills.

The series further included sessions on case interviews, guesstimates, and
structured problem-solving approaches, enabling participants to strengthen
their analytical thinking and decision-making abilities. In addition, placement
talks focused on CV building, interview preparation, communication skills,
HR interview strategies, and understanding career pathways, such as
pursuing an MBA versus entering the corporate sector directly. Through
interactive discussions and real-world insights, the initiative significantly
enhanced participants’ confidence, professional competence, and overall
industry readiness.
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International Services

Rotary

Rotaract facilitates connections,
idea exchange, and inspiration. We
collaborate to fulfill social goals
and address pressing issues. The
letterhead exchange meet unites
activists, innovators, leaders, and
professionals to network and
share valuable insights. Facilitated
30+ Letter Head Exchanges and
Twin Club Agreements.

Conducted on 27th July with
Rotaract Club of DPSRU, RID 3011,
Rotaract Club of Ingenious Minds, RID 3011

Conducted on 18th July with
Rotaract Club of Thapar University,
RID 3090
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Conducted on 19th July with
Rotaract Club of Kasthamandap,
RID 3292,

Rotaract Club of Kantipur, RID 3292
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