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About MIC

WHO WE ARE

The Management Interaction Cell
(MIC) is the official corporate and
management society of Shaheed
Sukhdev College of Business Studies
(SSCBS). We foster strong industry-
student interaction through speaker
sessions, live projects, and corporate
collaborations. MIC is known for its
multi-domain expertise in finance,

marketing, consulting, and design.

Members OUR MISSION

To empower students by offering
Co rpo rate real-world corporate exposure,

Collaborations enhancing their practical

knowledge, and creating a platform

where ideas meet execution. We

Dl |ta| aim to bridge the gap between
Imgp ressions industry expectations and student

preparedness through strategic
events and initiatives.



Student
Committee

Sheen Koul Meetakshi Dubey

President Vice - President

Advisory Committee Members:
Bharat Kukreja, Rashi Verma, Uday Verma, Sanah, Utkarsh Gupta,
Nimisha Dhawan
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Snehal Srivastava Harshita Gupta

Co - Ordinator Co - Ordinator




Student
Committee

Core Committee Members:
Abhishek Yadav, Aman Kumar, Anchal Singh, Jaskeerat Singh, Kartik
Bansal, Kavy Rastogi, Lakshya Goyal, Pragya, Ritik Singh, Vikas Yadav

Organising Committee Members:

Aditya Koli, Ashwini Gupta, Chhavi Siroha, Diya Marwah, Hansul Yadav,
Harsh Aryan, Kavin Krishna K L, Krrish Bhatia, Parv Goyal, Pranjna
Malhotra, Priyanshu Jaiswal, Rohit Sinha, Rythm Bansal, Sahil Kumar,
Shubhangi Arya, Sudhanshu Yaday, Ujjwal Jain, Vidit Garg




Knowledge
Sharing
Sessions

At MIC, continuous learning lies at the heart of our culture. Through a

carefully curated series of Knowledge Sharing Sessions (KSS), we empower
our members with practical skills, domain expertise, and industry-relevant
tools. These sessions span across consulting, finance, design, and tech —
ensuring every member is not only industry-aware but also industry-ready.
Each KSS is designed to be hands-on, collaborative, and deeply aligned
with real-world applications.

e CASE COMPETITIONS :

Trained members on structuring business cases, approaching
guesstimates, methods of research, building decks and presenting
solutions with clarity and strategic insight.

e EXCEL TRICKS :

Covered practical tools such as pivot tables, VLOOKUP, and
dashboards, equipping participants with core spreadsheet and
data-handling skills in a series of KSSs
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e CONSULTING FRAMEWORKS :

Introduced members to industry-standard problem-solving models like

MECE, SWOT, and Porter’s Five Forces to prepare them for case
competitions and consulting interviews.

 POWER Bl :

Provided hands-on experience with Microsoft Power Bl to build
interactive dashboards and perform business data visualization.

e CANVA:

Focused on impactful communication through design, covering
basics of branding, content hierarchy, and visual storytelling
using Canva.

e FIGMA :

Introduced user interface and user experience design,
familiarizing members with prototyping, wireframing, and design
collaboration tools.
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e FINANCE - DERIVATIVES :

Delivered foundational knowledge of financial derivatives, including

options, futures, and hedging strategies, enhancing finance domain
literacy.

e« CORPORATE OUTREACH:

Conducted sessions on professional communication, cold
emailing, and pitch crafting to build partnerships and secure
corporate collaborations.

e PYTHON:

Introduced basic programming and data analysis using Python,
with applications in automation and business intelligence.

e SQL:

Taught data extraction and database querying fundamentals,

with a focus on SELECT, JOIN, and aggregation commands for
business use cases.

b
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What is Money?

oy 5 3 e of exchange that Liates Iransactions of goods and sericer It serves 21 2 unt
eent, & soee of valus, #nd & medium of exchange. In ceence, money b snything that i widely

£00ds and services of repsy dabs

H

Harsh hryan
What Gives Money its value?
ceptins 35 4 mdhem of mxchangs or ot and sarvices
governments s central banis,
e L OF commadity maney.

s ability 1o maintain its value and control inflation.

What Affects value of Money?

[Time Value of Masey: Money 1oday & worth more Than the same amount of money i the future due 10 ity potential

eareing capacity.

[Mtmrast Rases: Timne affects the value of mondy thOUDh INDEREST FRTES, Which ETErmine the NEOUIT: ON IMVEITTERS of

[the cont of borrowing.

[inflation: Chver time, flaton decreatet the purchasing power of money, feduting it real
e presents forpeing pocential gaisi

10+

KSS taken

50+

Hours devoted
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Industry
Reports

This year, MIC introduced Industry Reports as a new research-driven vertical.

Members conducted in-depth analyses across five high-growth sectors: Cloud
Computing, OTT Platforms, EdTech, Haircare, and Generative Al. Each report
focused on market trends, key players, and emerging opportunities, enhancing
members’ skills in business research, strategic analysis, and executive
presentation.

Cloud Industry Analysis

The team analyzed the USD 680 billion global
cloud industry, highlighting Saas, Paas, laas, and
dynamics between AWS, Azure, and Google
Cloud. With India’s market set to reach USD 14
billion by 2030, the report emphasized SME
adoption and multi-cloud strategies.

Gen Al Industry Analysis

This brief explored the USD 110 billion
Gen Al space, covering tools like ChatGPT
and Midjourney, with emphasis on

adoption trends, creative use cases, and
ethical concerns shaping enterprise

applications.



Industry
Reports

Sniplets from the reports:

GENERATIVE Al STARTUPS FOR DIFFERENT USE CASES

Yapl

Generath Al SLTILPE AME vOILTINUNG industries by Kveraging achanded Al Mo 10 J0mats ks, SANande CTeathity, i Sohi Comphes problems
Thieid SEANURS Heus o inderate, etficiendy, ared scalabibty, enabling busindises 10 J00p OSlNE 020 Llubons 1or vardus applicatin.

Image Generation Code Generation Audia Generation

The market is progected to grow from USE
257.2 million in 2022 to USD917.4 milkon by
2080, with a CAGRof 17.4%.

Valued at USDF 3,97 bllen in 2023, expedted 10 reach
LS00 27,17 billion By 2032, with 3 CAGR of 23.8%.

The: broader Al softwis market & expeted 10
reach USD 98 ballion i 2024, with sigrsficant
FIaEh i 3 g aion pploation

¥ UseCases: Al lsused in marieting, ¢ e
commeree, gaming, Sed dgasl ant 1o crese
st detign consepts, and prolstyper. It

U Carid. Al ridisli i dut Srialing Lk, -
Legpesting cose uppets, and debuggiog Tor
1eftware deveieprnnt shd braching

batlgrs in Sashion, intirior cheaige, and programening
beanding.
» lmpact: Reduces design trme and costs, # b bncreanes developer prodetinity, -

Feitering ereathity od efficient workilimd todudi eiron, s sitclerabil saftwiate
rpatien, making programming Mot acceisibie
b ey

= Compatiton: Midisutney, DALLE,

Aetteneder, Rumagy ML » Conpetitory: Gitkiub Copilat, Tabire, ¥ite, -
Fepln.

Use Cases: Al generates sudio for podcasts,
music, voiceovers, wdicbooks, and personalized
cutomer interactions.

Impact: Saves time and costs incontent creation,
improving sccexsbily and enhancing audio
quality for creators.

Competitors: Descrips, Ak, Vosce al, Sonantic
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POST COVID EXPANSION OF OTT AT GLOBAL LEVEL

Global Expansion And Boom Of OTT During COVID-19

Original content and blockbuster hits drive subseriber growth, whil
global gkants expand into emerging markets

Growing Internet and smartphone usage, along with regional and
language-specific content, Is boosting engagement

OTT streaming reduces the need for physical infrastructure like
cable netwaorks, satellites, and set-top baxes, reducing energy use

The shift fram traditional cable TV ta on-demand, personalized, a
flexible content consumption |s transforming viewing experiences

The Streaming 51208

Boom: Ropid

Growth in

Rewenue ond Projected CAGR

Viewing Hours 2025 105008

Before s, After COVID-19

Massive Subscriber Goaw
The global OTT market grew to 5275 billion
n twio years.

o Watch T
Awerage daily streaming time jumped to

What is Cloud?

Cloud computing is a technology that enables the
dalivery of compuling services—such as starage,
processing power, databases, and software—over the
internet, without relying on local servers or parsonal

of rowth of

|
|| masjor fims bypassed traditional releases ft
| hybrid rebeases {OTT + limited theater]

What are

M)urltet size of Segments (in billion
$
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hardware. It does not require on-premises infrastructure
like traditional IT systems. Instead, cloud computing
ulilizes remote servers hosted in data centers to process,
store, and manage data_

the major segments of Indian Ed-tech Industry ? 4/4)
Top Leading Firms in the Industry

Cofiege e
[

$7.1 Billion
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OTT Industry Analysis

This report explored India’s booming OTT
market, projected at USD 5 billion by 2027. It
analyzed the strategies of Netflix, Prime Video,
and JioCinema, focusing on regional content,
subscription models, and shifts in viewer

behavior driven by mobile-first access.

Edtech Industry Analysis

The team studied the USD 340 billion global
EdTech market, evaluating Byju’s, Unacademy,
and Coursera. The report covered digital learning
trends, B2B education models, and the impact of
funding slowdowns on sustainability and
innovation across learning platforms.

Haircare Industry Analysis

Focusing on the USD 87 billion global haircare
sector, this report assessed consumer trends,

brand positioning, and the rise of D2C players.
Indian brands like Mamaearth and Plum were
studied for their clean beauty branding and social
media strategies.




Live Projects

i STAY.
SSCBS "‘ L* ':‘

February 2025 - June 2025
About StayVista:

StayVista is a leading luxury villa rental platform in India. Its curated

network includes 500+ premium villas across 50+ destinations. On
LinkedIn, StayVista boasts approximately 34,600 followers, reflecting
strong engagement within the hospitality and travel community

. Founded in 2015, it has hosted 250,000+ guests and recorded revenues
of approximately X140 crore in FY 2024, with a target of X196 crore in

FY 2025.

|7 X eazydiner 7

SSCBS

February 2025 - June 2025
About Eazydiner :

EazyDiner is a leading restaurant reservation and payment platform
based in Gurgaon, founded in 2014. The company offers instant
booking at over 25,000 restaurants across India and Dubai, with 332

employees and annual revenues of X62.6 crore (FY 2024) It holds a
strong LinkedIn following of 91,000+ professionals, reflecting its

influence in the food-tech space



Events and
Activities

Number of event(s)/sessions/activities/webinars
organised by the society in the year: 4

e TEDXSSCBS

On 23rd April 2025, MIC hosted the TEDxSSCBS 2025 at the Akashganga
Auditorium, SSCBS. Themed “Beyond the Final Frontier,” the event brought
together diverse voices from across industries—from IAS officers and founders to

content creators and entrepreneurs.

Speakers shared deeply personal
journeys that broke social, creative, and
intellectual boundaries. Highlights
included talks by Sonal Goel (IAS) on
purpose-driven leadership, Rohit
Biswas on embracing discomfort, and
Deepak Gupta on entrepreneurial
resilience. The event also featured

soulful musical performances, a

viral social media campaign, and a 42-member student team managing
end-to-end execution—from content and design to hospitality and
logistics.

With overwhelming audience response and wide reach across Delhi NCR,
TEDxSSCBS 2025 emerged as not just a flagship event, but a symbol of
creative courage, collaboration, and student-led excellence.




Events and
Activities

« MIC'd Up With MIC

MIC’d Up is the official podcast initiative of the Management Interaction Cell,
aimed at bringing real-world insights directly to the student community in the
most accessible format. Launched with the vision to inspire, educate, and
engage, the podcast featured candid conversations with industry leaders,
entrepreneurs, and creators who shared their journeys, failures, and learnings
beyond the classroom.

10,000+ 300+ 3+

Reach Listeners Platforms leveraged

This year, MIC launched the pilot episode of its podcast series, MIC’d Up, featuring
an exclusive conversation with Bhanu Chopra, Founder of RateGain. In this
insightful dialogue, he shared his journey of building a global SaaS company from
India, discussed the mindset required to scale a startup, and offered valuable
advice for aspiring entrepreneurs.




Events and
Activities
e MIC x Zerodha

On 4th March 2025, the
Management Interaction Cell hosted

MANAGEMENT INTERACTION CELL

PRESENTS A WEBINAR ON

an insightful session in collaboration
with Zerodha, India’s leading stock
brokc?raf.g,e, featuring Mr. Salman
Quraishi, Head of Corporate

Relations at Zerodha. With 500+
registrations and participation from

over 100 students of SSCBS, the
event marked another milestone in

IN COLLABORATION WITH

& Harshita Gupta - 96670 70408
3:00 PM- 4:30 PM Snehal Srivastava - 50441 73100

e : :
MIC’s mission to bring value-driven m AR 30 po i Sl S
interactions to campus.

100+ 500+ 30+

Participants Registrations Queries Solved

Titled “Personal Finance Masterclass”, the session aimed to demystify the
fundamentals of personal finance for students, covering key topics such as
insurance, investments, inflation, and risk management. Mr. Quraishi’s
extensive experience in the finance sector allowed attendees to gain a
practical understanding of strategic wealth creation, investor biases, asset
allocation, and the importance of financial discipline.




Events and
Activities
e Bid For Brilliance

MIC’s signature mock-auction event,

Bid for Brilliance, saw an electrifying
return this year with a unique mix of mi

. . i GOT THE SKILLS TO OUTTHINK, °
business strategy, quick thinking, and OUTBID & OUTSHINE?
portfolio creation. The event ALD PMLES

attracted 750+ registrations from BID Fon _

premier institutes across India.

BRILLIANCE

Participants were challenged to build
the most effective business

PRESENTED BY

combinations by bidding on a mix of MANAGEMENT INTERACTION CELL

brands, influencers, and strategic
assets—each with limited budgets
and evolving market scenarios.

150+ 750+ 6000+

Participants Registrations  Prize Money

The gamified format tested their analytical skills, budgeting ability, and
marketing intuition under time pressure.

Backed by a X6,000+ prize pool, Bid for Brilliance 2024—-25 delivered an
intense, engaging experience and reinforced MIC’s commitment to hosting
intellectually stimulating and creatively designed competitions that reflect
real-world decision-making challenges.




Brand
Collaborations
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Past
Collaborations
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Our Alumni
Base

MIC takes immense pride in its illustrious alumni base, with former

members having gone on to shape impactful careers across top-tier firms
and institutions. Our alumni have secured roles at McKinsey & Company,
Bain & Company, BCG, Goldman Sachs, KPMG, Nation with NaMo and
many others. Many have furthered their academic journeys at India’s most
prestigious institutions including IIM Ahmedabad, Bangalore, Calcutta, and
XLRI. Their continued engagement—with many returning as mentors,
speakers, and collaborators—is a testament to the enduring value of the
MIC experience and the legacy of excellence we strive to uphold.

BAIN (4

& COMPANY

McKinsey
2 &Company m
LEK
Eﬁif:;i{]aman' _t
Sachs

' pwe
DE Shaw& Co

/aerest Group’

From insight to action

VISAKHAPATNAM




What makes
MIC unique

As the official corporate and management cell of SSCBS, MIC stands
apart for its vision, versatility, and pioneering spirit. We are proud to
be the only society entrusted with organizing TEDxSSCBS—one of
the most prestigious and intellectually enriching events on campus.

MIC was also a trailblazer in launching SSCBS’s first student-led
podcast series, MIC’d Up, at a time when audio formats were still
unexplored by peer societies—many of whom have since followed
our lead. From innovative knowledge-sharing sessions to impactful
industry collaborations and participation in platforms like FICCI
Frames, we consistently push the envelope of what student
societies can achieve.

Our work is rooted in ownership, autonomy, and originality. To
continue delivering high-quality experiences and maintain the

standards we’ve set, it is crucial that MIC operates independently,
free from structural bottlenecks that may dilute its intent or impact.
We do not merely host events—we build platforms, create legacy,
and shape thought leadership within and beyond SSCBS.
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Connect with us at

P> mic@sschbs.in

in @ManagementinteractionCell

@mic.sscbs
® @tedxsscbs

Management Interaction Cell

Shaheed Sukhdev College of Business
Studies University of Delhi PSP Area- 1V,
Sector 16, Rohini 89



