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ABOUT US

WHO ARE WE?

IMA SSCBS Chapter is India's first student-run IMA chapter
of Institute of Management Accountants - worldwide
association of accountants and financial professionals in
the business.

OUR MISSION

IMA’s mission is to provide a forum for research, practice
development, education, knowledge sharing, and advocacy
of the highest ethical and best business practices in
management accounting and finance.

IMA is one of the largest and most respected associations
focused exclusively on advancing the management
accounting profession. IMA is committed to empowering
our 125,000+ members—and those throughout the rest of
the profession—to strengthen on-the-job skills, better
manage companies, and accelerate careers.

TEACHERS IN CHARGE

Dr. Neeraj Kumar Sehrawat
Mr. Amit Kumar



CASE COMPETITIONS & KSSs

OUR MEMBERS PARTICIPATED IN 50+ NATIONAL
AND INTERNATIONAL CASE COMPETITIONS
WITH NOTABLE WINS AT :

-> Cornell EMI Corning Case Competition 2024 -
Global Rank 4
-> Grant Thorton Case Quest 2025 - National Rank 3
-> NewMe Campus Challenge - National Runner Up
-> |MA Student Case Competition - 2"® Runner Up
-> [IM Rohtak - National Rank 1
-> [IM Lucknow - National Rank 2
-> [IM Ahmedabad - National Rank 2
and many more...

KNOWLEDGE SHARING SESSIONS COVERED
TOPICS AND DOMAINS SUCH AS:

-> Excel

-> Canva

-> Slide Design

-> Case Frameworks
-> Big Data

-> GQuesstimates




PRE-RECRUITMENT INITIATIVES

THE CASE CONQUERORS - INFORMATIVE SESSION
ON CRACKING CASES

The Case Conquerors was an insightful session organized
on 13™ September 2024, focusing on demystifying the
strategies behind winning national and international case
competitions. The session offered a deep understanding of
effective presentation structures, strategic frameworks,
and ideation techniques. Attendees gained valuable
exposure to approaches used in top-tier competitions.




PRE-RECRUITMENT INITIATIVES

NETFLIXLAND - DIRECT Pl CASE COMPETITION

Netflixland, the direct Pl case r
competition of IMA SSCBS, ' ko IMA presents i
was curated to give first-year NETFI.IX‘.A““
students a dynamic and

immersive entry into the sl ew |
world of case competitions. 7|
The competition pushed
participants to think
critically, analyse real-time
trends, and craft solutions.
The case tested students on their ability to structure a
compelling narrative, apply relevant frameworks, and
present their ideas with clarity and impact. It served as a
successful step in building the next generation of case
solvers at SSCBS.

Direct Pl Case Competition
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CHAKRAVYUH 4.0 -
OUR FLAGSHIP EVENT

Chakravyuh 4.0, the flagship
event of IMA SSCBS, was
successfully conducted on 17th
April 2025 under Crescendo, the
college’s annual cultural and
academic fest. With 1200+
registrations from top
institutions across India, it
marked a record-breaking turnout, becomlng the highest-
participated case competition under the CBS
Championship.




CHAKRAVYUH 4.0 -
OUR FLAGSHIP EVENT
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Designed to bridge academic knowledge with real-world
problem-solving, the competition challenged
participants through three rounds, including a quiz, a
case deck submission, and a live on-campus finale.
Evaluated by industry experts such as Rachit Jain
(Lectrix) and CA Deepanshu Arora (KPMG), Chakravyuh
4.0 exemplified strategic thinking and professional rigor.

With 50,000+ in prizes, national-level participation, and
strong corporate partnerships, Chakravyuh 4.0 set a new
benchmark in experiential learning and further solidified
IMA SSCBS’s standing as a leader in business education.



PODCASTS

FOLLOWING GUESTS WERE FEATURED IN
OFF THE CUFF - OUR PODCAST SERIES

MR. NITIN BAJAJ

e CFO at India’s trendiest D2C fashion brand, the

Souled Store

e Awarded CFO100 by CFO India

e Took us behind the scenes on managing finances in
a hyper-growth startup

e LinkedIn 4K+ Featured in multiple finance
leadership forums

MR. YASHASH
AGARWAL

Founder & CEO, Easyleadz

Host of the Mad Over Growth podcast, featuring
in-depth discussions

Shared how he bootstrapped EasylLeadz into a
profitable Saa$S startup

Linkedin 60k+, Instagram 63K+,Youtube 1L+

MR. CHIRAG MAVANI

Founder, Gamezop

Youngest Indian featured in Forbes Asia

30 Under 30

Recipient of the Fortune India 40 Under 40 award,
presented by N. R. Narayana Murthy

Discussed the evolution of casual gaming, Al’s
Role & entrepreneurial journey




LIVE PROJECTS
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YRAL - STRATEGY & RESEARCH INTERN

Duration : 3 months

Tailored 20+
using game theory models. Analyzed
key KPls including user engagement,
participation rates, token conversion,
and expense ratios

strategic gamifications

Target Customer Segments
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LIVE PROJECTS

ONCARE - STRATEGY CONSULTANT INTERN

Duration : 2 months

Developed well-structured strategic
approaches aimed at engaging key
stakeholders, conducting in-depth
customer profiling, and identifying
crucial competitors




SOCIAL MEDIA HIGHLIGHTS

WE CREATED 7 ENGAGING POSTS THIS YEAR

Personal Finance Methods
Learned simple strategies to manage income, expenses, and
savings. Focused on building financial discipline early

Basics of Investing

Introduced key investment concepts like risk, return, and
diversification. Aimed at helping beginners start their investment
journey

Mutual Funds
Explained how mutual funds work and why they’re ideal for passive
investors. Covered types and benefits of mutual funds

PERFORMANCE METRICES m

WHAT IS FIRE ? s
= NET ASSET VALUE (NAV) IN MUTUAL FUNDS
The FIRE (Financial Independence, Retire Early) mathod is a financiol NAV represents the per-unit price of a mutual fund. It indicates
strategy that focuses on aggressively saving and investing a the value of ane unit of the fund's portfolio after accounting for
i el all liabilities and expenses. MAV is calculated at the end of each

trading day based on the current market value of the fund's
holdings.
Formula :-

NAV= (Total Assets - Total Liabilities)
Number of Units Outstanding

Investing in .
Hmna
Stock Market .

he stock market offers the potential for high returns




SOCIAL MEDIA HIGHLIGHTS

WE CREATED 7 ENGAGING POSTS THIS YEAR

The Art of Stock Holding
Discussed when to hold or exit stocks based on long-term value.
Emphasized patience and market research

IPO (Initial Public Offering)
Broke down how companies go public and why IPOs attract
investors. Shared tips on evaluating IPO opportunities

Value Investing
Focused on identifying undervalued stocks for long-term gains.
Highlighted principles used by Warren Buffett

Market Indicators

This post explained 7 key indicators like Sensex, Nifty, and P/E ratio.
It helped learners understand market trends and make informed
decisions




STUDENT COMMITTEE

President : Harshit Arora
Vice President : Japjot Singh Anand

Coordinators : Adammya Kulshrestha, Revant Kalra

Advisory Committee : Twinkle Walia, Govind Somani, Sristhi
Verma, Ansh Agrawal, Vishesh Aswal, Himanshu Maahal, Janander
Bajaj, Raghav Garg, Shivam Bhardwaj, Yatharth Mahobiya, Yash
Yadav

Core Committee : Aakash, Neha Kumari, Ayush Bharti, Mohammad
Ausaf Qureshi, Harshit Chaudhary, Syun Goyal, Nehal Sharma, Parv
Agrawal, Utkarsh Kumar, Rachit Agrawal, Samriddhi Chandran,
Siddharth Sandilya

Organising Committee : Archit Jain, Chirjot Singh, Dewang Gupta,
Dhwani Garg, Divyansh Gattani, Diya Marwah, Gurnoor Kaur,
Gursimar Kaur, Hansul Yadayv, K. Sai Karthik, Karishma, Kavyansh,
Khush Bagri, Lakshay Gahlawat, Molik Gupta, Nandani Kumari,
Nipun Jindal, Parv Arora, r
Piyusha Kaushik, Sanidhya
Rathod, Shreya Bhat,
Shubhan Agrawal,

Stuti Agrawal, Vedant Arya
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